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How to Construct the Business Culture with Chinese Characters

ZHAO Run-ning

ABSTRACT The business culture is the core competitive power of the enterprise, Japan and America are two excellent
represents in aspect of constructing the business culture. Through the comparison of Chinese business culture and the two
countries’, this paper puts forward three measures for constructing the business culture with Chinese characters.
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Scientific Utilization of Patent Tactics in Enterprise

TANG Hua

ABSTRACT This paper expounds and proves the importance of the scientific utilization of patent tactics by using the
lessens and successful examples of the utilization of the patent, and points out that the enterprise should adopt the com-
bination of some patent tactics flexibly (including the preemptiveness tactics, the retrieval tactics, the opportunity tactics,
and the secrecy tactics, etc. )to protect the maximum interest of the enterprise
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