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Continental Destinations of China 
Outbound market 

图 5-3 中 国 公 民 出 境 旅 游 者 前 往 地 区
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Monthly Income of  

Outbound Tourism in China 

Outbound Destination Main Organization Family Month Income
（Unit: Chinese RMB Yuan 

South-eastern Asia National, Collective 
enterprises 

2000－4000 

Europe and Americans Foreign invested, 
Jointed Invested, and Macao, 

HK and Taiwan invested 
companies 

4000－8000 

Japan, Macao & HK China Foreign invested, 

Jointed Invested, and Macao, 
HK and Taiwan invested 

companies 

2000－4000 
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Channel Information of China Outbound 

Tourism Market 

图 5-12   中国公民最想获得的出境旅行信息（％）
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